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Business and Society

Do you believe that global companies have more of a positive
or more of a negative impact on society?

@ Don't know H Neither B More negative Bl More positive
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Responsible Corporations?

To what degree do you believe different types of corporation live up
to the following characteristics?

Stands behind its products/services when
something goes wrong

Provides senior leadership that can be trusted

Communicates frequently and openly with
employees

Operate in an open an transparent fashion

Concerned about/active in doing something
about community welfare

W Expectation B Western Corp B Korean Corp HJapanese Corp

Source: Edelman Asia Pacific Stakeholder Study 2007
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Refused to buy their products or use their services

Shared your opinion and ex periences on the Web
Criticized them to people you know

Refused to invest in them

Supported legislation contralling or limiting their activities
Investigated more about their activities

Refused to work for them

Written to the media, a politician, or an official third-party

Ignored their attempts to communicate with you

Actively demonstrated or protested against them

Lack of Trust: Koreans Take Action

What actions have you taken in respect of companies
you don't trust?

[ North America EEU [ Korea

Source: Edelman Trust Barometer 2007
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Korea’s Trust Imbalance
Korean companies trusted to do Overseas companies trusted by
the right thing Koreans to do the right thing

China Germany
Russia UK
India Canada
Brazil France
Japan United States
United States Japan
France China
UK India
Canada Brazil
Germany Russia

Source: Edelman Trust Barometer 2007
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Fair treatment of employ ees

Ensuring products meet environmental / social standards
Social or environmental reporting

Philanthropic donations or activities

Media coverage of responsible business practices
Communication of both positive and negative performance
CEO commitment to responsible business practices

Partnerships with NGOs or non-profits

Source: Edelman Trust Barometer 2007

Role of Responsible Companies

What are the most important activities for a socially responsible
company to engage in?

[ North America

HEU [l Korea
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Employee Relations Drive Reputation

Which of the following characteristics make a company
stand out from the rest?

Employee development / benefits WSWA’

Brand / Product Quality 47%

Management / Leadership

Prompt response to market needs
Sales / Marketing Strategy
Corporate citizenship

Vision / direction

Profitability
After-sales service 0 2007
Global vs. Local H 2006

Source: Edelman Asia Pacific Stakeholder Study 2007 — Korea Data
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The Reputation Pyramid

Drivers affecting corporate reputation in Korea and Asia

Level of Importance

Social Accountability Management Practices Quality Products

B Korea B Top Ranking B Asia Average
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The Reputation Pyramid

How companies meet local stakeholder expectations
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6.83
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Performance

Social Accountability Management Practices Quality Products

O Korea B Top Ranking B Asia Average
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Building Trust With Employees

What is the most important action for a company looking to build
trust with its employees?

Listening to employees

Communicating financial performance
Communicating business strategy
Demonstrating corporate social responsibility
Having CEO be accessible to employees
Encouraging dialogue throughout the business
Communicating openly about layoffs

Providing information on career advancement

W North America EEU BEKorea

Source: Edelman Trust Barometer 2007
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Trusted Companies: Koreans Buy

When you think of a company that is socially responsible, which of
the following are you most inlined to do?

Purchase their products or services |
Recommend them to others

Invest in them or buy their stock

Pay a premium for their products or services
Work for them :

Forgive them for occasional missteps f
Forgive them for inferior quality or service

Do business with them

[l North America HEU EKorea

Source: Edelman Trust Barometer 2007
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